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Institute of Management, JKLU, Jaipur 

Corrigendum of Course Booklet 
Programme Name: MBA  

Batch: 2015-17 
 

1. Code of Soft Skills-II should be read as MBA209 

2. Code of Case Analysis & Presentation should be read as MBA210 

3. Code of Security Analysis and Portfolio Management should be read as MBAFM301 

4. Code of Management of Financial Institutions & Services should be read as 

MBAFM302 

5. Code of Services Marketing should be read as MBAMK301 

6. Code of Consumer Behaviour should be read as MBAMK302 

7. Code of Project Management should be read as MBAOM301 

8. Code of TQM & Six Sigma should be read as MBAOM302 

9. Code of Training and Development should be read as MBAHR301 

10. Code of Leadership & Change should be read as MBAHR302 

11. Code of International Financial Management should be read as MBAFM401 

12. Code of Integrated Marketing Communication should be read as MBAMK401 

13. Code of Sales and Distribution Management should be read as MBAMK402 

14. Code of World Class Manufacturing should be read as MBAOM401 

15. Code of Contemporary Practices in Operations Management should be read as 

MBAOM402 

16. Code of Labour Laws & Industrial Relations should be read as MBAHR402 

17. Code of Organization Development should be read as MBAHR403 

18. MBA202 should be read as Management Information System 

19. MBA208 should be read as Managing Human Resource 

20. MBA210 should be read as Case Analysis and Integration 

21. MBAMK302 should be read as Consumer Behaviour 

22. MBAMK401 should be read as Integrated Marketing Communication 

23. Syllabi of following courses are  missing: 

 

S. No Semester Code Course Name Credit 

1 1 MBA109 Comprehensive Viva  1 

2 1 MBA110 Soft Skills-I 1 

3 2 MBA210 Case Analysis and Presentation 1 

4 2 MBA209 Soft Skills-II 1 

5 3 MBA304 Summer Training Project Report 4 

6 3 MBA305 Major Research Project-I 2 

7 3 MBA306 Simulation Exercise 1 

8 3 MBA307 Soft Skills-III 1 

9 4 MBA403 Major Research Project-II 2 

10 4 MBA404 Comprehensive Viva (CV) 1 

11 4 MBA405 Soft Skills-IV 1 

12 4 MBAFM402 Banking & Insurance Management 

(Elective) 

4 

      which should be considered as follows: 
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COMPREHENSIVE VIVA 

 

Course Code   :  MBA109 

Course Credits  :   1 

 

Course Description: 

The first comprehensive viva is scheduled at the end of I Semester in order to judge the 

understanding as well as application of the knowledge gained by the students by the end of 

first Semester of the course. This is also to see the articulation of what is being learnt by 

them. The idea is to see that students are able to understand what is being taught and see their 

relevance not only in the practical field but also their inter relationship. The viva is of 100 

marks to be conducted by the external examiner appointed by the University.  

                                

 

                             SOFT SKILL - I 

 

Course Code    :  MBA110 

Course Credits  :  1 
 

Course Syllabi:  

Basic Communication Skills: Understanding of Communication Process Model, Channels 

and Barriers in Communication. Adopting a simple, concise and  direct language. Identifying 

basic communication principles.  

Application of Communication Model:  Setting clear goals for clear communication, 

initiating communication, avoiding communication breakdown, taking personal responsibility 

and translating across Communication Styles (after identifying four communication styles). 

Importance of Listening for improved  understanding. 

Course Learning Outcomes: 

Upon completion of the course, the student is expected to: 

 Identify and react accordingly on one-way and two-way communication scenarios.  

 Define the communication style followed by him / her. 

 Demonstrate active-listening skills 

 Deal with challenging emotions 

 Overcome cross-cultural barriers 

 Recognize filters in himself / herself and others.  

 Express the Anger constructively. 

 Use grammatically correct language.  

 Speak impromptu on any business topic / current affairs.  

 Work effectively in diverse teams (As a part of Course activities and role plays). 

Reference Books: 

 Simon Sweeney. English for Business Communication, Cambridge University Press.  

 Grant Taylor, English Conversation Practice (TMH Edition), TMH. 

 

 

 

 



Page 3 of 7 
 

                CASE ANALYSIS AND INTEGRATION  

 

Course Code    :  MBA210 

Course Credits  :  1 

 

Course Description: 

This single credit course has been introduced with the objective to make students undergo a 

Comprehensive Case covering most of the functional areas in management. This develops 

managerial decision making keeping all the aspects in mind. The faculty can select the Case 

for this purpose. This may be conducted as a two day exercise or appropriately spread over 

few weeks. 

 

                                 SOFT SKILL - II 

 

Course Code    :  MBA209 

Course Credits  :  1 

 

Course Syllabi:  

Verbal Communication Enhancement: Pronunciation and Accent Neutralization, Inter and 

Intra personal Communication, Behavioral aspect of Communication and its implementation, 

Removing Stage fear, Ability to speak and analyze instantaneously (Business Extempore).  

Listening for Improved Understanding: Tools for active listening and Interpreting Non-

Verbal Cues such as Intonation, rate of speech, volume, gestures, facial expressions, posture, 

dress and eye contact. 

Learning Outcomes: 

Upon completion of the course, the student is expected to: 

 Identify and react accordingly on one-way and two-way communication scenarios.  

 Define the communication style followed by him / her. 

 Demonstrate active-listening skills 

 Deal with challenging emotions 

 Overcome cross-cultural barriers 

 Recognize filters in himself / herself and others.  

 Express the Anger constructively. 

 Use grammatically correct language.  

 Speak impromptu on any business topic / current affairs.  

 Work effectively in diverse teams (As a part of Course activities and role plays). 
 

Reference Books: 

 Simon Sweeney. English for Business Communication, Cambridge University Press.  

 Grant Taylor, English Conversation Practice (TMH Edition), TMH. 
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SUMMER TRAINING PROJECT REPORT 

Course Code    :  MBA304 

Course Credits  :  4 
 

Course Description: 

As part of the MBA Programme, the 1
st
 Year students undergo an eight weeks training at an 

industry of their choice or one allocated by the University placement cell after the Second 

Semester. This is mostly scheduled during the months of May and June.  

Upon their return from STP, they undergo the process of evaluation where they need to 

submit the STP Report and make presentations. 

 

MAJOR RESEARCH PROJECT – I 

Course Code    :  MBA305 

Course Credits  :  2 
 

Course Description: 

As part of the MBA Programme, the first year students may take up a Research Project under 

the faculty mentor / guide. They would need to submit the MRP Report and make 

presentation on the same in the third semester. 

 

                             SIMULATION EXERCISE 

Course Code    :  MBA306 

Course Credits  :  1 

 

Course Description: 

This single credit course has been introduced with the objective to make students undergo a 

Business Simulation training exercise and get evaluated on their performance during the 

process. 

                             

                             SOFT SKILL - III 

Course Code    :  MBA307 

Course Credits  :  1 

 

Course Syllabi:  

Written Communication: Writing effective emails, preparing powerful presentations and 

writing Business Reports.   

English Grammar Capsule: Noun, Preposition, Conjunction, Pronoun, Verb, Tenses, 

Modifiers and Prepositional Phrases and their implementation.  

Enhancing Conversational Skills: Improving Verbal English through practice exercises 

comprising of day to day conversational situations. Practice exercises to strengthen lexical / 

structural knowledge of English. 

Course Learning Outcomes: 

Upon completion of the course, the student is expected to: 

 Identify and react accordingly on one-way and two-way communication scenarios.  

 Define the communication style followed by him / her. 

 Demonstrate active-listening skills 

 Deal with challenging emotions 
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 Overcome cross-cultural barriers 

 Recognize filters in himself / herself and others.  

 Express the Anger constructively. 

 Use grammatically correct language.  

 Speak impromptu on any business topic / current affairs.  

 Work effectively in diverse teams (As a part of Course activities and role plays). 
 

Reference Books: 

 Simon Sweeney. English for Business Communication, Cambridge University Press.  

 Grant Taylor, English Conversation Practice (TMH Edition), TMH. 

 
MAJOR RESEARCH PROJECT – II 

Course Code    :  MBA403 

Course Credits  :  2 

 

Course Description: 

As part of the MBA Programme, the final year students may take up a Research Project under 

the faculty mentor / guide. They would need to submit the MRP Report and make 

presentation on the same in the final semester. 

 

COMPREHENSIVE VIVA - II 

Course Code    :  MBA404 

Course Credits  :  1 

 

Course Description: 

The second comprehensive viva is scheduled at the end of 4
th

 Semester in order to judge the 

understanding as well as application of the knowledge gained by the students by the end of 

last Semester of the course. This is also to see the articulation of what is being learnt by them. 

The idea is to see that students are able to understand what is being taught and see their 

relevance not only in the practical field but also their inter relationship. The viva is of 100 

marks to be conducted by the external examiner appointed by the University.  

 

                               SOFT SKILL - IV 

Course Code    :  MBA405 

Course Credits  :  1 

 

Course Syllabi:  

Achieving Genuine Communication: Creating openness, matching body language to 

message, working constructively with emotions, dealing with anger and managing 

emotionally charged situations. Managing Cross Cultural Communication and working with 

filters and assumptions.   

Business Etiquette: Art of effective networking and Introductions. Power of handshake, 

Business Card Protocol, Telephone, cell phone and email etiquette. Pre-meeting strategies. 

Corporate Dressing,  Effective usage of gestures during communication in a formal 

environment and balancing between Speaking and Listening to arrive at an equilibrium, 

Negotiations and conflict management. 



Page 6 of 7 
 

Course Learning Outcomes: 

Upon completion of the course, the student is expected to: 

 Identify and react accordingly on one-way and two-way communication scenarios.  

 Define the communication style followed by him / her. 

 Demonstrate active-listening skills 

 Deal with challenging emotions 

 Overcome cross-cultural barriers 

 Recognize filters in himself / herself and others.  

 Express the Anger constructively. 

 Use grammatically correct language.  

 Speak impromptu on any business topic / current affairs.  

 Work effectively in diverse teams (As a part of Course activities and role plays). 

 

Reference Books: 

 Simon Sweeney. English for Business Communication, Cambridge University Press.  

 Grant Taylor, English Conversation Practice (TMH Edition), TMH. 

 
 

BANKING AND INSURANCE MANAGEMENT 

Course Code               :  MBAFM402 

Course Credits           :  4  
 

Course Syllabi: 

Part I: Banking 

 Overview of Banking Industry: Banking Structure in India: public sector banks, 

private sector banks, scheduled commercial banks and their Role, Banking Regulator 

- RBI and its functions, Banking Sector Reforms, SLR, CRR, PLR, CAR.  

 Banking Products and Channels: Traditional Banking, Branch Banking, 

Technology Based Channels, Different types of Accounts, Types of Loans - 

Consumer Credits, Auto Loans, Home loans, Education and Personal Loans, Plastic 

Money, Debit and Credit Card, Demat services, Banc assurance, Retail Banking - 

Customer Relationship Management (CRM), Customer Interaction Management 

(CIC), Know Your Customer (KYC) Norms, Retail Lending and Deposit Schemes, 

Interest Rates.  

 Credit and Risk Management: Types of Risks in Banking and Measurement, Credit 

Policies, Evaluations of Loan Proposal, Credit Analysis, CIBIL, Bank Capital and 

Liquidity, Cost of Fund, Managing Liabilities and NPAs, Basel Norms, Evaluation of 

Banking Performance – Ratio Analysis, CAMELS. 

 Settlement Systems, Service Quality and IT: ECS, RTGS and Clearing House, 

Concept of Customer Satisfaction, Six Sigma and ISO 9000 certification in Banking,  

IT based Services, Customer Relationship through Portals, Core Banking Solutions, 

Universal Banking.  

Part II: Insurance 

 Insurance:  Introduction, Definition, Classification of Insurance – Life and Non-life, 

Seven Basic Principles of Insurance, Types of Policies – Personal Policies, Health 

Policies, Motor Insurance, Fire Insurance, Marine Insurance, Life Policies. 

 Life Insurance: Purpose and Objective of Life Insurance, Modern concepts of Life 

Insurance, Type of Life Insurance, Types of Financial Planning of an individuals, 
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Different components of Life Cycle Calculation of Premium, Concept of Mortality, 

Actuarial Science and Actuary. 

 Non-Life Policies: Family Risk Management, Accident and Health Insurance, 

Mediclaim Policy, Types of Motor Vehicles Policies and their Characteristics, 

Classifications of Marine Insurance, Application and Basic Principles of Fire 

Insurance. 

 

Course Learning Outcomes: 

The following would be the learning outcomes for the students studying this subject: 

 Students would be able to empathize upon the role and significance of banking sector 

for the economy. 

 They would be able to understand the wide gamut of services provided by banks and 

learn how a bank is managed. 

 The students would have a hands-on exposure to the Banking Software’s and 

Technology and functioning of the Banks. 

 Students would also learn about the other important part of BFSI sector, i.e., 

Insurance and understand its finer nuances. 

 

Text Book: 

 Padmalatha, S. and Paul, J. (2010). “Management of Banking and Financial Services”, 

New Delhi: Pearson Education. 

 

Reference Books: 

 Iyengar, V. (2009). “Introduction to Banking”, 1/e, New Delhi: Excel Book. 

 Indian Institute of Banking and Finance (2010). “Banking Product and Services, New 

Delhi: Taxmann Publication. 

 Indian Institute of Banking and Finance (2010). “Basics of Banking”, New Delhi: 

Taxmann Publication. 

 Choudhary, M. (2007). “Bank Asset and Liability Management: Strategy, Trading, 

Analysis”, New Delhi: Wiley Finance. 

 Reserve Bank of India, Latest Annual Report. 

 Mishra, M.N. and Mishra, S.B. 92010). “Insurance Principles and Practice”, 5/e, New 

Delhi:  S. Chand & Co. 

 Tripathy, N.P. and Pal, P. (2008). “Insurance – Theory and Practice”, 1/e, New Delhi: 

Prentice Hall of India. 

 Institute of Chartered Accountants of India (2008). “Principles and Practice of General 

Insurance”, 4/e, New Delhi: ICAI Press. 

 Mishra, K. (2010). “Fundamental of Life Insurance Theory and Applications”, New 

Delhi: JBA Publication. 

 Insurance Regulatory and Development Authority (2012). “Life Insurance”, New Delhi: 

IRDA Press. 

 

http://www.amazon.com/Moorad-Choudhry/e/B001I9ONIM/ref=sr_ntt_srch_lnk_7?qid=1337082263&sr=1-7
http://www.amazon.com/Bank-Asset-Liability-Management-Strategy/dp/0470821353/ref=sr_1_7?s=books&ie=UTF8&qid=1337082263&sr=1-7
http://www.amazon.com/Bank-Asset-Liability-Management-Strategy/dp/0470821353/ref=sr_1_7?s=books&ie=UTF8&qid=1337082263&sr=1-7

