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Proposed Curriculum (Year 3) for BBA+MBA (Dual Degree) Programme (2016-21 Batch) 

 

 

S. 

No. 

Semester 
Course 

Code 
Course Title Credits Page Number 

Year 3 Semester V 

1 Fifth HR13 Ethics and  Human Values 3 5 

2 Fifth AC07 Direct Tax Laws & Practice 3 7 

3 Fifth GN19 Company and Other Laws 3 9 

4 Fifth OM09 Quality Management 3 12 

5 Fifth MK10 
Understanding Consumer 

Behaviour 
3 

15 

6 Fifth CCT507 Professional Communication 3 17 

7 Fifth GN24 Summer Internship Project 3 19 

Year 3 Semester VI 

8 Sixth GN17 Entrepreneurship 3 21 

9 Sixth FN09 Indian Financial System 3 23 

10 Sixth HR14 Organizational Change 3 25 

11 Sixth MK11 Brand Management  3 27 

12 Sixth LS04 Foreign Language 3 29 

13 Sixth CCT601 
Personal Branding & Workplace 

Communication 
2 31 

14 Sixth GN40 Sprints 2 33 

  

Note: The curriculum for Semesters VII, VIII, IX and X of this programme will be the same as 

offered in MBA (Full Time) programme of the University. 

 

AREA CODES 

 

CODE AREA CODE AREA CODE AREA 

FN FINANCE AC ACCOUNTING MK MARKETING 

HR 
HUMAN 

RESOURCES 
IT 

INFORMATION 

TECHNOLOGY 
GN 

GENERAL 

MANAGEMENT  

LS 
LANGUAGE 

SKILLS 
CCT 

COMMUNICATION 

AND CRITICAL 

THINKING 
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CREDIT ARITHEMATICS 

SEMESTER CREDITS YEAR CREDITS 

Semester V 21 Year 

III 

 

40 Semester VI 19 

 

STRUCTURE OF QUESTION PAPER / EXAM 

Depending on the Practical Content of the Paper, Faculty may go in for Theory/Numerical/Case 

based Pen-Paper Exam, Lab based Practical Exam, Open Book Exam, etc.  

In case of the Pen-Paper Exam, the question paper will have theoretical or application oriented 

Questions / Case Study / Practical problems. 

 

EXAMINATION SCHEME 

The following scheme is applicable to the classroom taught subjects: 

Sr. 

No. 

Evaluation Component Duration Marks (100) (%) 

1. Mid Term Exam-I 1.5 hours 20% 

2. Mid Term Exam-II 1.5 hours 20% 

3. End Term Exam 2 hours 40% 

3. Continuous Evaluation (Quizzes, Assignments, 

Presentations, Class Participation, etc)  

- 20% 
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BACHELOR OF BUSINESS ADMINISTRATION 

HR13 

ETHICS AND HUMAN VALUES  

COURSE OUTLINE 

        SEMESTER V, 2018-19 

 

 INSTRUCTOR DETAILS 

 Name: Dr. Richa Mishra 

 E-Mail: richamishra@jklu.edu.in 

 Office: Room# 228 

L-T-P: 3-0-0 

Course Credit: 3 

Session Duration : 60 Minutes 

 

COURSE DESCRIPTION: 

This course is comprised of class discussions, cooperative learning activities, individual 

assignments, and class presentations. Professional codes of ethics and the concepts of values, 

boundaries, morals, and confidentiality within human services professions such as in health care, 

education, social work, mental health, law enforcement, and criminal justice will be explored. 

Students are expected to become familiar with the ethical decision-making process, and to apply 

these concepts in the class discussions. 

 

LEARNING OUTCOMES: 

Upon completion of the course, students are expected to be able to:  

 

 To develop a functional awareness of individual ethical principles. 

 To provide enhance problem-solving skills which reflect the application of ethics. 

 To examine and practice the application of professional codes of ethics in hypothetical 

workplace situations. 

 

COURSE CONTENT: 

 Concept of Ethics, Evolution of Ethics, Nature of Ethics- Personal, Professional, 

Managerial Values, 

 Role of family-society-educational institutions in inculcating values, ethics and private 

and public relationships. 

 Theories of Ethics- Teleological, Deontological, Virtue Ethics, Conduct Ethics, Rights 

based, Utilitarianism, Hedonism, Egoism 

mailto:richamishra@jklu.edu.in
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 Development of Moral Reasoning: Lawrence Kohlberg: Koleberg’s Levels and Stages of 

Morality 

 3 Types of Judgments 

 3 Areas in Study of Ethics 

i) Meta-Ethics/ Critical Ethics 

ii) Applied Ethics 

iii) Normative vs. Descriptive Ethics 

 Preconditions for Ethical Scrutiny 

i) Free Will 

ii) Knowledge 

iii) Voluntary Action 

 Concept of decision-making, moral decision-making, importance of a model specific to 

ethics 

 Significance of Professional code of conduct. 

READING MATERIAL: 

 

1. Venkatrao, V.(2014). Ethics and Values -A Text-book for Under Graduate 

Students. E -Book 

2. Biswanth, G. (2010). Ethics in Management and Indian Ethos. Noida:  Vikas 

Publishing House.  

3. Nandagopal, R., & Sankar, A. (2011). Indian Ethos and Values in Management. 

New Delhi: Tata McGraw Hill 

4. Fernando, A. C. (2009). Business Ethics: An Indian Perspective. New Delhi: 

Pearson  

5. Nandagopal, R., & Sankar, A. (2011). Indian Ethos and Values in Management. 

New Delhi: Tata McGraw Hill 

6. Gaur, R. R. , Sangal, R., Bagaria, G. P. (2009). A Foundation Course in Human 

Values and Professional Ethics. Excel Books 

Note: Latest edition of the readings will be used 

EVALUATION COMPONENTS & WEIGHTAGE: 

 

Grading: Grading system will be followed as per the University norms.   

Component Weightage 

Mid-term I/ Mid Term II  40% 

Internal Components Assignment Class Participation etc.                  20% 

End Term Examination 40% 
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BACHLOR OF BUSINESS ADMINISTRATION 

AC07 

DIRECT TAX LAWS AND PRACTICE 

         COURSE OUTLINE 

SEMESTER V, 2018-19 
INSTRUCTOR DETAILS  
NAME: MS. SARITA GUPTA  
EMAIL: sarita.gupta@jklu.edu.in 
OFFICE: ROOM NO. 217 (IM BLOCK, 2

nd
 FLOOR) 

OFFICE TEL: 0141- 7107539 
 

L-T-P: 3-0-0 

COURSE CREDITS:  3 

SESSION DURATION: 60 MINUTES 

 

COURSE DESCRIPTION: 

Direct Tax Laws and Practice is a basic core course offered to the offered to the students of 

Business stream, with an aim to equip the students with the basic understanding of the direct tax 

laws concepts and identify its role in the economy. The course aims to develop the issues related 

to income taxation in accordance with the legislative provisions. It also aims to introduce 

students to the methodology of estimating and calculating accounting information and tax 

liability. 

 

COURSE OBJECTIVES: 

This course would help students to 

1. Understand the basic concepts and terms of Direct Taxation. 

2. Distinguish sources of income. 

3. Distinguish between deductible & non-deductible expenses. 

4. Apply the Tax code provisions. 

5. Calculate tax liability for assesses and file tax return. 

 

  LEARNING OUTCOMES: 

Upon completion of the course, students are expected to be able to: 

1. Understand the basic concepts and definitions under the Income Tax Act, 1961 and 

acquire knowledge about computation of income under different heads of income of 

Income Tax Act, 1961. 

2. To be able to acquire knowledge about the submission of Income Tax Return, Advance 

Tax, Tax Deduction at Source, Tax Collection Authorities, etc.  

3. To be able to prepare Tax filing statements and do planning for tax management. 
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COURSE CONTENTS: 

 Unit 1: Introduction to Indian Tax System, Distinction between direct & indirect tax, 

Income  Tax Act 1961: Basic concepts & definitions i.e. Assessment year, Previous 

year, Persons, Assessee, Income, Gross total income, Total income & tax liability, 

Exemption vs. Deduction, Capital receipts vs. Revenue receipts, Capital expenditure vs. 

Revenue expenditure, Exempted Income, Agricultural income; Residential status of an 

assessee and tax incidence, Tax rates applicable for various assessee for current A.Y. 

 Unit 2: Computation of an assessee income under various heads: Income from salary, 

Income from house property, Profits & gains from business or profession, Income from 

capital gains, Income from other sources. 

 Unit 3: Chargeability of tax: Clubbing of income, deductions from total income u/s 

80CCC to 80U, calculation of income tax of an individual keeping provision of 

surcharge, education cess and rebate u/s 87A.  

 Unit 4: Payment, Advance payment of tax, Tax deduction or collection at source, 

Returns, Assessment procedure, PAN. 

 Unit 5: Income tax authorities, Search, seizure and assessment, Appeals & Revision. 

 

REFERENCE BOOKS:  

1. Singhania, V.K. (2016). Students Guide to Income Tax. New Delhi: Taxman.  

2. Singhania, V.K. (2012). Direct Taxes: Ready Recknor. New Delhi: Taxman.  

3. Ahuja, G., & Gupta, R. (2013). Systematic Approach to Income Tax. New Delhi: 

Bharat Law House Pvt. Ltd.  

4. Prasad, B. (2012). Income Tax Law and Practice. New Delhi: Wiley Publication.  

5. Mehrotra, H.C. (2006). Income Tax Law and Accounts. Agra: Sahitya Bhavan.  

6. Pagare, D. (2007). Income Tax Law and Practice. New Delhi: Sultan Chand & Sons.  

7. Chandra, M., & Shukla, D.C. (2006). Income Tax Law & Practice. New Delhi: 

Pragati Publications.  

Note: Latest edition of the readings will be used 

 

OUTCOME ASSESSMENT AND GRADING:  

 The criteria that will be applied to assess the learning outcomes of this course: 

Component Weightage 

Mid Term I 20% 

Mid Term II 20% 

End Term 40% 

Continuous Evaluation (Internal Marks) Assignment, Case Study, Project 

Work 

20% 

 

Grading: Grading system will be followed as per the University norms. 
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BACHELOR OF BUSINESS ADMINISTRATION 

GN19 

COMPANY AND OTHER LAWS  

         COURSE OUTLINE 

SEMESTER V, 2018-19 

INSTRUCTOR DETAILS 

NAME: Dr. KIRTI JAINANI 

EMAIL: kirtijainani@jklu.edu.in   

OFFICE: ROOM NO. 220 (IM BLOCK, 2
nd

 FLOOR) 

OFFICE TEL: 0141- 7107548 

 

L-T-P: 3-0-0 

COURSE CREDITS:  3 

SESSION DURATION: 60 MINUTES 

 

COURSE DESCRIPTION: 

 

With increasing complications in business, the managers must have basic knowledge of law 

being applied on the industry as well as awareness of different laws to deal any type of 

stakeholders and situation. This course is broadly covers Company Act 2013: Types of 

Companies and Its Characteristics: Definition of a Company, Characteristics, Lifting of 

Corporate Veil, Illegal Association, Different types of Companies, Public Companies, Private 

Companies, Foreign Company, Government Company, Limited, Unlimited, Holding and 

Subsidiary Companies, Memorandum of Association, Articles of Association and Prospectus its 

clauses, contents and procedure of Issues, Alterations etc, Share Capital, Company Meetings, 

management of the Companies, Composition of Board of Directors their appointment, duties, 

responsibilities and remunerations. Consumer Protection Act, 1986:  Object, Extent and 

Coverage of the Act, Rights of Consumer, and Redressal machinery under the Act, Relief 

available to consumers, Procedure for filing the Appeal, and Power of Dispute Redressal 

Agencies and also Right to Information ACT 2005 and Information Technology Act 2000. 

 

COURSE OBJECTIVES: 

 

The main objective of the course is to prepare business students as architecture of business law 

strategy rather than simply middle level managers. The other objectives are: 

1. To familiarize the students with company and other related laws to business 

environment. 

2. To equip them with drafting company documents, statutory records and compliance 

with various Government agencies.  

3. To strengthen the analytical and critical thinking skills of students and provide skills 

to predict the disputes, which may arise in business in context of law and thereafter 

mailto:kirtijainani@jklu.edu.in
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shaping real world business decisions. 

 

COURSE LEARNING OUTCOMES:  

Upon completion of the course, students will be able to:  

 Understand company registration process, forms and procedures. 

 Understand the laws related to Company management, RTI and Information Technology. 

 Consumer protection related practical cases. 

 

COURSE OUTLINE (TENTATIVE SESSION PLAN): 

 

Session 

No. 

Topic/Sub Topic 

1 Companies Act 2013: Definition of a Company, Characteristics 

2 Types of Companies: Public Companies, Private Companies 

3 Foreign Company, Government Company, Limited, Unlimited, Holding and 

Subsidiary Companies. 

4 Lifting of Corporate Veil, Illegal Association 

5 Memorandum of Association, Articles of Association and Alterations etc. 

6 Prospectus its clauses, contents and procedure of Issues 

7 Share Capital 

8 Company Meetings 

9 Management of the Companies 

10 Composition of Board of Directors their appointment 

11 Duties, responsibilities and remuneration 

12 Majority Rule and Prevention of Oppression and Mismanagement 

13 Compromises, Arrangements, Reconstruction and Amalgamation 

14 Comparison of Companies Act, 2013 with the Old Act of 1956. 

15 Class Test 

16 Consumer Protection Act, 1986:  Object, Extent and Coverage of the Act, 

17 Rights of Consumer and Redressal machinery under the Act, 

18 Relief available to consumers, Procedure for filing the Appeal, and  

19 Power of Dispute Redressal Agencies 

20 The Right to Information Act, 2005 

21 Public Authorities and their obligation under the Act 

22 Role of Public Information Officers: PIOs and APIOs- Accepting an information 

Request, Processing and Disposing 

23 Exemption from Disclosure of Information, Partial Disclosure and “ Third Party” 

Information 

24 Role and Responsibilities of Appellate Officers within Public Authorities 

25 The Information Technology Act, 2000 
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26 Digital Signature, Recognition of Electronics Documents, 

27 Formation of Contract, Data protection 

28 Liability of Intermediaries, Offences and Penalty 

 

29-30 FINAL REVIEW AND RECAP 

 

REFERENCE BOOKS: 

1. Sheth, T. (2015). Business Law. New Delhi: Pearson Education. 

2. Albuquerque, D. (2016). Legal Aspects of Business. New Delhi, Oxford Publications. 

3. Miller, R. L. (2012). Business Law Today. Boton:  Stanford Edition.  

4. Mallor, J. P., Barnes, A. J., Bowers, L. T., Langvardt, A. W.(2011). Business Law: The 

Ethical, Global, and E-Commerce Environment. NJ: McGraw-Hill/Irwin 

5. Cross, F. B. (2012). Legal Environment of Business. New York: South Western 

6. Gulshan S. S. & Kapoor, G.K. (2012).Business Law Including Company law. New Age 

International Publishers: New Delhi 

7. Agarwal, R. (2011) Mercantile & Commercial Law, New Delhi:Tax Man 

8. Kalpoor, N.D. (2011) Elements of Mercantile Law, New Delhi: Sultan Chand & Sons 

9. Chandha, P.R. (2010) Business Law, New Delhi: Galgotia Publication 

10. Miller, R. L. (2010). Business Law Today. Boton:  Stanford Edition.  

Note: Latest edition of the readings will be used 

 

OUTCOME ASSESSMENT & GRADING: 

 

Assessment Components % Weightage 

Mid Term-I Exams 20% 

Mid Term-II Exams 20% 

End Term Exams  40% 

Continuous Evaluation (Internal Marks) Assignment, Case Study, 

Project Work 

20% 

Grand Total  100% 

 

Grading system will be followed as per the University norms. 

 
 
 
 
 
 
 

http://www.textbooks.com/Author/Frank_Cross.php?CSID=DJKBJJBU2DSWDDD22AKKQTKB
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BACHELOR OF BUSINESS ADMINISTRATION 

OM09 

QUALITY MANAGEMENT  

COURSE OUTLINE 

SEMESTER V, 2018-19 

 

INSTRUCTOR DETAILS 

NAME: DR. ASHWINI SHARMA 

OFFICE: ROOM NO. 227(IM BLOCK, 2
nd

 FLOOR) 

OFFICE TEL: 0141- 7107533 

 

L-T-P: 3-0-0 

COURSE CREDITS:  3 

SESSION DURATION: 60 MINUTES 

 

COURSE DESCRIPTION: 

Quality Management (QM) is an excellent tool for generating the customer satisfaction. 

Organizations with strong QM programmes always lead the market. A good QM strategy should 

have a strong component of willingness, long-term commitments to key stakeholders in business 

for achieving competitive advantage through excellent quality. This course intends to orient the 

students with the philosophy of QM in manufacturing & service sectors.  

 

COURSE OBJECTIVES: 

The course has following objectives: 

1. To facilitate students in understanding the fundamental concepts of QM   

2. To appreciate the relevance of QM in organizational success 

3. Relate to the importance of QM across firms  
 

LEARNING OUTCOMES:  

This course will help students to: 

1. Develop analytical capabilities for QM issues 

2. Apply principles of QM for domestic and international business situations  

3. Develop in-depth knowledge of theory involved in QM 

4. Develop required skills and enhance their ability to qualitatively and quantatively analyse QM 

through various approaches (i.e. various concepts, models, and analytical tools in managing 

operations of service organizations) 

 

COURSE OUTLINE (TENTATIVE SESSION PLAN): 
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Session 

Number 

Topics Session Details 

1-3 Introduction to QM: History, Basic concepts, 

Traditional approach and Quality Hierarchy 

Readings: 
Text Book, Chapter 1  

 

4—6 Principles and philosophies of Quality Gurus: 
W. Edward Deming, Crosby, Taguchi, Ishikawa 

etc. 

Readings: 

Text Book, Chapter 2 

Caselet analysis 

7-9 Statistical Process Control: General theory, 

Control Chart, Control Limits, Various charts 

related to quality control   

Readings: 

Text Book, Chapter 3 

Caselet analysis 

10-13 Quality in Lean Manufacturing: Lean logic; 

The Toyota production system - Elimination of 

waste, Respect for people; Lean implementation 

requirement; Lean services 

Readings: 

Handouts to be given 

Caselet analysis 

14-17 TQM: Fundamentals, Benefits, Frameworks, 

Principles, Implementation, Strategy, TPM, TSS 
Readings: 

Text Book, Chapter 1 & 3 

Caselet analysis 

18 Revision and Doubt Clarification session of Pre Mid Tern Course 

19 & 20    Mid Term  

21-22 Tools & Techniques for QM: FMEA, Fault tree 

analysis, QFD, Poka Yoke 
Readings: 

Text Book, Chapter 4 

Caselet analysis 

23-24 Benchmarking: Definition, Development, 

Types, Process and benefits  
Readings: 

Text Book, Chapter 4 

Caselet analysis 

25-26 Quality Systems: ISO 9001, 14000 Series, 

Implementing quality councils, systems and 

certifications, Quality audits  

Readings: 

Text Book, Chapter 5 

Caselet analysis 

27-30 Role of IT in QM:  Computers and Quality 

function, Internet, Quality Information systems, 

Information issues in Quality 

Readings: 

Text Book, Chapter 5 

Caselet analysis 

31-33 Strategic Quality Management: History, 

Definition, Distinction between TQM and SQM, 

Phases of SQM a 

Readings: 

Handouts to be given 
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34-36 Contemporary Issues: History, BPO, BPR, 

Performance Management, Balance Score Card, 

Value Chain analysis 

Readings: 

Handouts to be given 

36-40 Course review and Project presentation  

 

TEXT BOOK: 

Rajaram, S. & Sivakumar, M. (2008). Total Quality Management. New Delhi: Wiley. 

Note: Latest edition of the readings will be used 

 

OUTCOME ASSESSMENT AND GRADING:  

 The criteria that will be applied to assess the learning outcomes of this course: 

Assessment Criteria Percentage 

Continuous Assessment 30% 

Class Participation  10% 

Assignment Report and Presentation 10% 

Final Project Report & Viva 10% 

Mid-term Examination 20% 

End-term Examination 50% 

Grand Total: 100% 

 

 

Grading: Grading system will be followed as per the University norms. 
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BACHELOR OF BUSINESS ADMINISTRATION 

MK10 

UNDERSTANDING CONSUMER BEHAVIOUR 

COURSE OUTLINE 

SEMESTER V, 2018-2019 
 

INSTRUCTOR DETAILS 

NAME: DR. PUNAM MISHRA 

EMAIL: punammishra@jklu.edu.in  

OFFICE: ROOM NO. 218 (2
nd

 FLOOR IM BLOCK, JKLU) 

OFFICE TEL: 0141- 7107545 

 

L-T-P : 3-0-0 

COURSE CREDITS :  3 

SESSION DURATION: 60 MINUTES 

 

COURSE DESCRIPTION: 

This course examines the strategic implications of the internal, external and decision-making 

factors that impact consumer purchasing patterns with emphasis on managerial applications. This 

course introduces the theory of consumer behavior and relates it to the practice of marketing. It 

will present relevant material drawn from psychology, sociology and behavioral sciences within 

the framework of the consumer decision process and its main influencing factors. Students will 

be able to identify the dynamics of human behavior and the basic factors that influence the 

consumer decision process and will be able to demonstrate how concepts may be applied to 

marketing strategy. 

COURSE LEARNING OBJECTIVES 

To enable students  

 to acquire a framework for analyzing consumer behavior problems 

 to learn how consumer behavior can be affected by different marketing strategies 

 to show how behavioral evidence can be used to evaluate alternative marketing strategies 

 to learn about and use consumer behavior theories in marketing and social psychology 

 

TOPICS TO BE COVERED 

Consumer Behaviour: An Overview: Introduction, Need for Understanding Consumer 

Behaviour, Consumer insights, Diversity of Indian Market, Changing Pattern of Indian 

Consumer Behaviour, Factors Influencing Consumer Behaviour. 

    

mailto:punammishra@jklu.edu.in
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Psychological Influences on Consumer Decision-Making : Concept of Motivation, Role of 

Motives in Guiding Behaviour, Elements and Dynamics of Perception, Complexities in 

Consumer Perception, Consumer Beliefs, Consumer Feelings, Consumer Attitudes, Learning 

Theories, the Elaboration Likelihood Model (ELM), Nature & Theories of Personality, Brand 

Personality. 

Sociological Influence on Consumer Decision-Making:  Effect of Life Cycle Stage, 

Occupation and Lifestyle on Consumer Behaviour, Social Class and their Behavioural Patterns, 

Role of Influence Groups, Effect of Reference Groups on Consumer Decision Making, Culture 

Influence on Consumer Behaviour 

Consumer’s Decision Making: Decision Making Process, Impulse Buying Decision, Decision 

Making Criteria, Factors Influencing Decision Making, Role of Family in Decision-Making, 

Purchase Decisions: Issue and Resolution.  

REFERENCE BOOKS:  

1. Majumdar, R. Consumer Behaviour: Insights from Indian Markets. New Delhi: 

PHI Learning Pvt. Ltd. 

2. Evans, M., Foxall, G., & Jamal, A.  Consumer Behaviour. New Delhi: Wiley Indian 

Edition. 

3. Hawkins, D. I., Motherbaugh, D. L., & Mookerjee, A. Consumer Behavior: Building 

Marketing Strategy. New Delhi, McGraw-Hill Education. 

4. Loudon, D., & Bitta, A. D. Consumer Behaviour.  New Delhi: McGraw Hill 

Education. 

5. Schiffman, L. G., Wisenblit, J., & Kumar, R. S. Consumer Behaviour. New Delhi: 

Pearson Education. 

Note: Latest edition of the readings will be used 

 

OUTCOME ASSESSMENT AND GRADING  

 The criteria that will be applied to assess the learning outcomes of this course: 

Assessment Criteria Percentage 

Continuous Assessment 20% 

Mid-term Examination- I 20% 

Mid-term Examination- II 20% 

End-term Examination 40% 

Grand Total: 100% 

Grading: Grading system will be followed as per the University norms. 
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BACHELOR OF BUSINESS ADMINISTRATION 

CCT507 

PROFESSIONAL COMMUNICATION  

COURSE OUTLINE 

SEMESTER V, 2018-2019 
 

INSTRUCTOR DETAILS 

NAME: MS. PRATISTHA GOSH/ DR. POONAM VYAS 

OFFICE: CENTRE FOR COMMUNICATION AND CRITICAL THINKING (GROUND  

FLOOR MDC BLOCK, JKLU) 

OFFICE TEL: 0141- 7107925 

 

L-T-P : 2-0-1 

COURSE CREDITS :  3 

SESSION DURATION: 60 MINUTES 

 

COURSE DESCRIPTION: 

This course introduces students to the nuances of communicating professionally. It equips 

students to understand the need and demand for professional communication, especially in the 

context of work. Students will be able to speak, write (in different formats) and present 

professionally, and create their online presence through this course 

 

TOPICS TO BE COVERED 

Units  Description 

Meaning of Professional 

Communication 

Students are exposed to the difference as well as synergy between 

formal and informal communication 

Through various scenarios and exercises, students are made to 

understand the meaning of professional communication 

Introduction to Structure Basic structure of communication are introduced to the students; they 

understand the significance and formulation of beginning, middle and 

end 

Students are highlighted the use of the structure in different formats  

Email Writing Importance of writing professionally, especially through emails is 

established 

Dos and Donts of email writing shared; students practice email 

writing  

Article Review  Students are taught the need and use of reviews and forming an 

opinion about things they read 

Format of crafting a review shared; practice of structured writing  

Caselet Analysis Students  are introduced to analyse a Caselet and the format of writing 
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the analysis in a structured format 

Report Writing  Revision of Report Writing – purpose and format shared 

Practice the art of professionally crafting reports through practice and 

activities 

Presentation Skills 

(Design)  

Students are exposed to basic principles of making a good PPTs and 

are introduced useful tools and software to be used to making good 

presentations  

The importance of storytelling through presentations is explained  

Presentation Skills 

(Delivery) 

Detailed practice of different importance components of storytelling  

Delivery – Overcome stage fear, work on body language  

Content – Create story, Edit,  

Voice -  Voice modulation, enunciation, pronunciation  

Professional 

Conversations 

Students practice ways of professional conversations through various 

scenarios  

Students are introduced to the art of handling difficult conversations 

 

ASSESSMENT MATRIX:  

Assessment Criteria Percentage 

Attendance 10 

Assignment 60 

Class Participation 10 

Report-1 20 

Grand Total:          100% 
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BACHLER OF BUSINESS ADMINISTRATION 

GN24 

SUMMER INTERNSHIP PROJECT  

SEMESTER V, 2018-19 
 

As part of the BBA Programme, the Final Year students undergo an eight weeks training at an 

industry of their choice or one allocated by the University placement cell after the Fourth  

Semester. This is mostly scheduled during the months of May and June.  

 

Upon their return from STP, they undergo the process of evaluation where they need to submit 

the STP Report and make presentations. 

 

COURSE CREDITS :  3 

TIME DURATION  :  8 Weeks 
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BACHLER OF BUSINESS ADMINISTRATION 

GN17 

ENTREPRENEURSHIP  

COURSE OUTLINE 

SEMESTER VI, 2018-19 

 

         

INSTRUCTOR DETAILS 

NAME: DR. SHEETAL MUNDRA 

E-Mail: sheetalmundra@jklu.edu.in 

OFFICE: Room# 207(2
nd

 FLOOR, IM BLOCK) 

OFFICE TEL: 0141-7107562 

______________________________________________________________________________ 

L-T-P: 3-0-0 

COURSE CREDITS:  3 

SESSION DURATION: 60 MINUTES 

 

COURSE DESCRIPTION: 

Entrepreneurship plays a vital role in industrial development. It is relatively new subject and one 

of the fastest growing subjects in colleges and universities across the world. It has been identified 

as one of the major trends shaping business, economy and even society. It has now emerged as 

profession.  That like other profession, it can be developed and fostered through specific 

educational and training programme is well evidenced by behavioural studies and experiments 

conducted across the regions. This course is about creating, managing and leading an 

entrepreneurial organisation. It would enable students to start dreaming big, visualizing and 

working towards the realization of their dreams.  The teaching/ learning of entrepreneurship 

require greater focus on experiential learning. Engagements such as interactive sessions, cases, 

games, exercise, role plays, films, projects, assignments and group activities play a vital role in 

teaching this course. 

 

COURSE LEARNING OUTCOMES:  

 

On successful completion of this course, the students should be able to: 

1. Describe the role and features of an entrepreneur, and identify his own entrepreneurial 

style 

2. Differentiate entrepreneur with manager and categories different entrepreneurship 

3. Create  new ideas and evaluate opportunities through market survey 

4. Design Value Preposition Canvas of his/ her idea and summarize information in Business 

Model 

5. Validate his/her idea and test prototype with their potential customer. 

6. Explain the supportive system for entrepreneurship development. 

 

mailto:sheetalmundra@jklu.edu.in
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COURSE CONTENT: 

 Overview of Entrepreneur and Entrepreneurship 

 Entrepreneurship and Economic Development 

 Entrepreneur and Managers  

 Social Entrepreneurship 

 Women Entrepreneurship  

 Get Started (Discover Yourself) 

 Identification of Idea/ Problem 

 Identify Customer and Craft Value Preposition 

 Business Model 

 Money (Revenue, Costs, Pricing ) 

 Validation 

 Source of Finance 

 Sustainability, Climate Change and Entrepreneurship 

 

READING MATERIALS: 

 Khanka, S. S. (2013). Entrepreneurship development. New Delhi: Sultan Chand and 

Sons. 

 Arya Kumar (2012). Entrepreneurship: Creating and Leading an Entrepreneurial 

Organisation. New Delhi: Pearson. 

 Poornima M Charantimath (2014). Entrepreneurship Development Small Business 

Enterprises. New Delhi: Pearson. 

 Rajeev Roy (2011). Entrepreneurship. New Delhi: Oxford University Pr. 

 Vasant Desai (2014). Dynamics of Entrepreneurial Development and Management. 

Himalaya Publishing House. 

 http://entryindia.com/ 

 https://www.entrepreneur.com/in 

 https://www.entrepreneur.com/magazine 

 Note: Latest edition of the readings will be used 

 

OUTCOME ASSESSMENT  

Assessment Components % Weightage 

Mid Term Exams 20% 

End Term Exams 30% 

Continuous Assessment 30 % 

Project  20% 

 

 

http://entryindia.com/
https://www.entrepreneur.com/in
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BACHELOR OF BUSINESS ADMINISTRATION 

FN09 

INDIAN FINANCIAL SYSTEM 

COURSE OUTLINE 

SEMESTER VI, 2018-19 

      

INSTRUCTOR DETAILS 

NAME: DR. LOKANATH MISHRA 

EMAIL: Lokanathmishra@jklu.edu.in 

OFFICE: ROOM NO. 206 (IM BLOCK, 2
nd

 FLOOR) 

OFFICE TEL: 0141- 7107535 

____________________________________________________________________________ 

L-T-P: 3-0-0 

COURSE CREDITS:  3 

SESSION DURATION: 60 MINUTES 

 

 

COURSE DESCRIPTION:  

The objective of this course is to familiarize the students with the financial system and provide 

insights into the management of financial institutions and services. Many topics covered during 

the course have both theoretical and practical significance. This course is expected to give the 

students an opportunity to apply their knowledge of financial economics to the practical world of 

financial institutions and services.  

COURSE OBJECTIVES: 

The course aims to achieve the following objectives: 

1. To familiarize the students with the role, functions and significance of the financial 

system 

2. To help students understand the operating environment of financial institutions and 

services 

3. To highlight the key issues in the management of financial institutions and services 

4. To keep abreast of the latest developments in the management of financial institutions 

and services 

 

LEARNING OUTCOMES: 

After completion of the course, the student will be able to 

1. Evaluate the role and significance of financial system  

2. Appraise the role of financial institutions in the functioning of Indian Economy. 

3. Outline the operating environment of financial services 
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4. Apply the knowledge of financial economics to the practical world of financial 

institutions and services 

 

COURSE CONTENTS: 

 The Financial System: An Introduction- Components of formal financial system, 

functions of a financial system, key elements of well-functioning financial system, 

Nature and role of financial institutions and markets, Financial system and economy, 

types of financial system. 

 Money Markets: Introduction, objective, functions, Money market instruments, 

Treasury bills, Commercial paper, Commercial bills, Certificate of deposits, Call/Notice 

money and tools for managing liquidity in the money market 

 Capital Market: Introduction, Objective, Functions, History of Indian Capital market, 

Capital market scams, Free pricing regime, Book building mechanism, Green shoe 

options, On-Line IPOs, Primary Issues, Public Issues mechanism 

 Secondary Market: Introduction, Functions, Organization, membership and 

management of stock exchanges, Listing of securities, Risk management, Trading 

arrangements, Types of Deals, Rolling settlements, Stock Market Index, Stock 

Exchanges, BSE, NSE, OTCEI, Regional stock exchanges,  

 Mutual Funds: Concepts, Investors and organization of mutual funds, Types and 

schemes, Risk and Return in mutual funds, NAV calculations, Performance Evaluation of 

funds 

 Financial Services: Housing finance, Leasing, Credit Rating, Depository and 

Custodians, Factoring and forefaiting 

 

READING MATERIAL: 

 Khan, M. Y. Indian Financial System, (2014), New Delhi: Mc Graw Hill Publication 

 Bhole, L.M. & Mahakud, J. (2009). Financial Institutions and Markets, 5e. TMH 

 Machiraju, H.R. (2011). Indian Financial Systems, 4 e. Vikas Publishing House Pvt. Ltd. 

 Bharati & Pathak, V. (2011). Indian Financial System: Markets, Institutions and 

Services, 3e. Pearson Education 

Note: Latest edition of the readings will be used 

EVALUATION MATRIX: 

Component Weightage 

Mid Term I 20% 

Mid Term II 20% 

End Term 40% 

Continuous Evaluation (Internal Marks) 

Assignment, Case Study, Project Work 

20% 
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BACHELOR OF BUSINESS ADMINISTRATION 

HR14 

ORGANIZATIONAL CHANGE 

COURSE OUTLINE 

SEMESTER VI, 2018-19 
         

INSTRUCTOR DETAILS 

NAME: Dr. UPASANA SINGH 

E-Mail: upasanasingh@jklu.edu.in 

OFFICE: Room# 221(2
nd

 FLOOR, IM BLOCK) 

OFFICE TEL: 0141-7107549 

______________________________________________________________________________ 

L-T-P: 3-0-0 

COURSE CREDITS:  3 

SESSION DURATION: 60 MINUTES 

 

COURSE DESCRIPTION:  
 

Organizations are continuously changing – those that do not plan for change and do not manage 

it strategically fall behind. It is almost certain that every business will be affected by a change 

initiative and almost certain that every. Change is everybody’s responsibility and knowing how 

to plan for and implement change is a critical skill for every modern manager. This course is 

about identifying the need for change, assessing change options, planning for change and then 

implementing and managing change process through to successful outcomes. Important sub-

topics we cover include: overcoming resistance to change; diagnosing organizational problems; 

being a change leader and equipping employees to work in changed environments. The course 

includes some important theoretical frameworks about change and will include case studies on 

organizations to help students identify ‘real-life’ applications of the theory. 

 

LEARNING OUTCOMES 
 

After the successful completion of this course, the students will able to 

1. Describe in general terms a number of change management theories and how they might 

apply in practice. 

2. Articulate what change management is and why it is important in the contemporary 

business environment. 

3. Discriminate between different types of change process for different purposes and 

outcomes. 

4. Highlight particular external issues impacting on a businesses’ need to change. 

5. Identify the steps in putting together an effective change management plan. 

6. Apply critical thinking and problem solving skills to the analysis and resolution of 

change problems as presented in case studies. 

 

mailto:upasanasingh@jklu.edu.in
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TOPICS TO BE COVERED: 

1. Business organization- The domain of change 

2. Concept of change 

3. Organizational resistance to change 

4. OC and change agents 

5. Strategic Management of Change  

6. Organizational diagnosis  

7. Organizational development 

8. Role of manager in strategic management of change 

9. Models of organizational change 

10. Learning organization  

 

READING MATERIAL: 

 Bhattacharyya, D.K. (2011). Organizational Change and Development, 2e. Oxford 

University Press, New Delhi. 

 Singh, K. (2009). Organizational Change and Development, 2
nd

 ed. Excel Books, New 

Delhi. 

 Grieves, Jim. (2010). Organizational Change-Themes & Issues, Oxford, New York. 

 Ghanekar, A. Essentials of Organizational Development, Everest Publishing House. 

 Joan V. Gallos, Jossey Bass. Organizational Development, Wiley Imprint. 

 Huse, F E. and Cummings, T G (1985) Organizations, Development and Change. 3
rd

 ed. 

New York, West, 1985. 

Note: Latest edition of the readings will be used 

ASSESSMENT  MATRIX 

 

 The criteria for assess the learning outcomes of this course are as follows: 

Assessment Criteria Percentage 

Continuous Assessment 

 Class participation - 5% 

 Assignments - 20% 

 Project Presentation – 15% 

           40% 

Mid-term-II Examination 20% 

End-term Examination 40% 

Grand Total: 100% 
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BACHELOR OF BUSINESS ADMINISTRATION 

MK11 

BRAND MANAGEMENT 

COURSE OUTLINE 

SEMESTER VI, 2018-19 

         

INSTRUCTOR DETAILS 

NAME: DR. MANOJ BHATIA 

EMAIL: dean.im@jklu.edu.in 

OFFICE: ROOM# 008 (GROUND FLOOR, IM BLOCK) 

OFFICE TEL: 0141-7107503 

______________________________________________________________________________ 

L-T-P: 3-0-0 

COURSE CREDITS:  3 

SESSION DURATION: 60 MINUTES 

 

COURSE DESCRIPTION:  

 

In this course, students examine how a favorable brand and memorable brand experiences can 

influence a firm’s ability to withstand competitive pressures and thrive in dynamic market 

conditions. They will study brand management from the consumer perspective to highlight the 

importance of customer perceptions in bringing brands to life and the role of brand knowledge in 

building brand equity. Students will become acquainted with cutting-edge frameworks, concepts 

and tools that have been adopted across industries and around the globe to build lucrative brand 

franchises. Additionally, students will consider the role of marketing communication vehicles 

and platforms in effective brand management.  

LEARNING OUTCOMES: 

The learning outcomes for this course are to have students:  

1. Develop a consumer-centric approach in building, measuring and evaluating strategies 

that build brand equity for new and existing brands.  

2. Identify important issues related to planning and implementing brand strategies 

3. Learn how to identify brand meaning and to measure brand strength for any particular 

market offering.  

4. Apply branding principles and marketing communication concepts and frameworks to 

achieve brand management goals and improve marketing performance. 
 

COURSE CONTENT: 

 Brands and brand management  

 Customer-based branding equity  

mailto:dean.im@jklu.edu.in
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 Brand positioning  

 Choosing brand elements to build brand equity 

 Designing marketing campaigns to build brand equity  

 Integrating marketing communications to build brand equity  

 Using secondary brand associations to build brand equity  

 Designing and implementing branding strategies  

 Managing brands over time and geographic boundaries 

READING MATERIALS:  

 Keller, K. L., Parameswaran, M. G., & Jacob, I. (2011). Strategic Brand Management: 

Building, Measuring, and Managing Brand Equity, 3/e. New Delhi: Pearson Education 

India. (TB) 

 Mathur, U. C. (2010). Product and Brand Management. New Delhi: Excel Books. 

 Moorthi, Y. L. R. (2009). Brand Management: The Indian Context. New Delhi: Vikas 

Publishing House Pvt. Ltd. 

 Rao, K. V. (2010). Product and Brand Management. New Delhi: Himalaya Publishing 

House. 

 Verma, H. V.  (2009). Brand Management. New Delhi: Excel Books. 

Note: Latest edition of the readings will be used 

EVALUATION AND GRADING: 

Assessment component Weightage 

Attendance and Class Participation  10% 

Case Analysis  10% 

Field Assignment 20% 

Mid Term Exam  20% 

End Term Exam 40% 
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BACHELOR OF BUSINESS ADMINISTRATION 

LS04 

FOREIGN LANGUAGE (FRENCH)  

SEMESTER VI, 2018-19 

         

INSTRUCTOR DETAILS 

NAME: SANJAY SHARMA 

E-Mail: sunjay433@yahoo.com  

M: 9950350312 

 

L-T-P: 3-0-0 

COURSE CREDITS:  3 

SESSION DURATION: 60 MINUTES 

 

LEARNING OUTCOMES:  

This course will give a good understanding and communication skill of French language among 

the student. It will also help student when they will go for job interviews as having a third 

language always gives an edge. They can also take certification exams (Alliance Francaise 

DELF) which can help them in getting good scholarships. It is beneficial for students for students 

who are opting for higher studies in any university in Europe. 

 

TOPICS TO BE COVERED: 

  

 Verbs: Simple tenses :formation, first conjugation, second conjugation, third conjugation 

First conjugation spelling irregularities, The imperative, Compound tenses: formation, 

Reflexive verbs, The passive, Impersonal verbs, The infinitive, The present participle, 

Past participle, agreement, Modal auxiliary verbs, Use of tenses, The subjunctive: when 

to use it, Verbs governing a and de, Irregular verbs  

 Nouns: The gender of nouns, Formation of feminines, Regular feminine endings, 

Formation of plurals . 

 Articles: The definite article, The partitive article, The indefinite article.  

 Adjectives: Formation of feminines and plurals, Regular feminine endings, Irregular 

feminine forms, Comparatives and superlatives, Demonstrative adjectives, Interrogative 

and exclamatory adjectives, Possessive adjectives, Position of adjectives.  

 Pronouns : Personal pronouns, The pronoun en, The pronoun y, Indefinite pronouns, 

Relative pronouns, Interrogative pronouns, Possessive pronouns, Demonstrative 

pronouns  

 Adverbs:  Formation Irregular adverbs, Position, Comparatives and superlatives, 

Common adverbs and their usage. 

 Prepositions, Conjunctions, Sentence Structure: Word order, Negatives Question 

forms. 

 Use Of Numbers: Cardinal and ordinal numbers, Calendar, The time. 
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 Translation Problems, Pronunciation : From spelling to sounds, Pronunciation of 

feminines and plurals 

 

TEXT BOOK: 

 

 Cours de langue et de civilization francaises I & II G-mauger. Saraswati Publication     

 

REFERENCE BOOKS: 

 

1. Webster Vocabulary and French Grammar Part I and Part ii. 

2. Plaisir d’Ecrire. 

3. 501 French verbs. 

4. Guide Pascal. 

5. Grammaire Niveau avance- Evelyne Sirejols. 

Note: Latest edition of the readings will be used 

 

ASSESSMENT  MATRIX: 

 

Assessment Criteria Percentage 

VIVA in French 30% 

French Class Test ( Initial Topics) 30% 

Final Examination ( Full Syllabus)       40% 

                                                                                         Total       100% 
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BACHELOR OF BUSINESS ADMINISTRATION 

CCT601 

PERSONAL BRANDING & WORKPLACE COMMUNICATION  

COURSE OUTLINE 

SEMESTER V, 2018-2019 
 

INSTRUCTOR DETAILS 

NAME: MS. PRATISTHA GOSH/ MS. TANUSHKA JANGID 

OFFICE: CENTRE FOR COMMUNICATION AND CRITICAL THINKING (GROUND  

FLOOR MDC BLOCK, JKLU) 

OFFICE TEL: 0141- 7107925 

 

L-T-P : 2-0-0 

COURSE CREDITS :  2 

SESSION DURATION: 60 MINUTES 

 

COURSE DESCRIPTION: 

This course helps students to identify and craft their personal brand to face the potential 

employer and prepare them for the workplace.  

COURSE OUTCOMES: 

The students will be able to: 

 Identify their brand, craft their brand statement and articulate their brand, using their 

strengths.  

 Create standout resumes and cover letters. 

 Craft an influential pitch and express their professional journey. 

 Perform well in GDs and Interviews.  

 Identify and correct common communication errors for better branding. 

 Create strong brand on social media platforms like LinkedIn, Job Portals, Facebook and 

Twitter.  

 Start building their professional network (online and offline) by identifying their areas of 

interest and use communication skills to connect with and maintain their networks.  

 

TOPICS TO BE COVERED: 

Topics Content 

Identify your brand  Personal branding: meaning, importance and how to create 

and use it; the three Cs’ of personal branding and personal 

branding through social media 

Language for better branding  Importance of language in communication and how language 
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can build brand. Avoiding common errors in verbal and 

written English language, and dos and don’ts of non-verbal 

language  

Professional Story Mapping  Articulation practice on the various aspects of their 

professional persona – such as background, interests, 

achievements, education, internships, and so on. Use of story 

map to create professional journey and prepare for all kinds of 

FAQs 

The Art of Networking Meaning and benefits of networking and use of various 

networking styles. Offline and online networking – offline 

one-minute talk and ice-breaking conversations and online – 

professional messaging, invitation & emailing.  

Resume  Resume types, structure of a resume, writing tips on resume – 

drafting, formatting and editing resume to create their final 

resume 

Cover Letter  Purpose of a cover letter, types of cover letter, structure of a 

cover letter and tips on cover letter, to craft their cover letter 

to be used for placements 

Elevator Pitch  Elevator Pitch: Meaning and use of an elevator pitch in 

interview and workplace; techniques to craft and improve 

their pitch  

Group Discussion prep  Practice different types of group discussions, dos and don’ts 

of group discussions and use of techniques to perform well in 

GDs 

Interview and FAQs prep Practice FAQs and other behavioral questions, use of elevator 

pitch, refine GDs and PIs by using communication checklist - 

more practice of this in 7
th

 semester 

 

ASSESSMENT MATRIX:  

Assessment Criteria Percentage 

Attendance 10 

Assignment(s) 40 

Class Participation 15 

Report-1 15 

Project -1   20 

Grand Total:          100% 
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BACHELOR OF BUSINESS ADMINISTRATION 

GN40 

SPRINTS 

SEMESTER VI, 2018-19 
 

INSTRUCTOR DETAILS 

NAME: Dr. Upasana Singh/ Dr. Punam Mishra/ Dr. Lokanath Mishra 

E-Mail: upasanasingh@jklu.edu.in; punammishra@jklu.edu.in; lokanathmishra@jklu.edu.in 

OFFICE: Room# 221; 218; 206 (2
nd

 FLOOR, IM BLOCK) 

OFFICE TEL: 0141-7107503 

______________________________________________________________________________ 

L-T-P: 2-0-0 

COURSE CREDITS:  2 

SESSION DURATION: 60 MINUTES 

 

COURSE DESCRIPTION:  

Sprints is an action encapsulated course designed for the students of final semester to refresh and 

strengthen the learnings congregated from all the completed semesters of their program specially 

in the  area of marketing, human resource and finance. This course adopts the integrated problem 

oriented approach via the use of cases and simulation. It implies that complex business problems, 

in the form of cases and simulations require students to understand different dimensions of the 

problem and come up with holistic solutions. The course will help students to be abreast with 

trending management issues and at the same time apply the knowledge gained. It will induce 

students to understand trade-offs in decision making so that they are guided to improve from 

being a mere graduate to be a skillful workforce.  

LEARNING OUTCOMES 

After the successful completion of this course, the students will able to 

 Analyze multi-dimensional nature of present day organizations’ challenges. 

 Assess pitfalls in trying to resolve problems using a multi-functional approach. 

 Highlight specific external and internal issues impacting businesses 

 Integrate multiple dimensions of management lessons to solve business problems. 

TOPICS TO BE COVERED: 

Marketing: 

 Elements of Marketing Mix 

 Segmentation, Targeting and Positioning 

 Consumer Behavior 

mailto:upasanasingh@jklu.edu.in
mailto:punammishra@jklu.edu.in
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 Product and Brand Management 

 Pricing Decision 

 Marketing Channel Management 

 Integrated Marketing Communication 

 Gaining Competitive Advantage 

Finance: 

 Accounting Cycle 

 Financial Statement Analysis and Interpretation 

 Cost Analysis and Cost Control 

 Tools for Financial Decision Making 

 Indian Financial System: Financial MIIS 

HR: 

 Business organization- Current challenges 

 Talent Management 

 Training and development 

 Compensation 

 Performance Management 

 Leadership 

 Culture & Change 

 Recent Trends Shaping HR. 

 

ASSESSMENT  MATRIX: 

Assessment Criteria Percentage 

Class participation  30 

Assignments  30 

Project Presentation  40 

                                                                           Grand Total: 100 
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Institute of Management, JKLU, Jaipur 

Corrigendum of Course Booklet 

Programme Name: BBA+ MBA (Duel Degree) 

Batch: 2016-19 

1. Code of Introduction to Organization Behaviour should be read as HR17 

2. HR11 should be read as Managing Human Resources. 

 

 

 


