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micro-level profiling of Indian youth, integrated and holistic approach towards the National 
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Introduction

A well informed and well-educated youth is the most precious asset any country can
own. Every country considers youth education as one of its prime objective. For many of the
underprivileged young generation, education becomes the only hope for living a decent life
(Crivello, 2011). Hence, they need an education system that is affordable, provides
opportunities for career, practical exposure, higher studies and has a social dimension to it
(Mourshed, Farrell & Barton, 2012). Furthermore, a key aspect of education is its capacity to
adapt according to the changing world and also prepare the youth for the forthcoming
challenges and opportunities. This is important because proper education can lead to proper
behavioral changes among the individuals. Hence, education which is also one of the key
aspect of our National Youth Policy needs to be addressed with a comprehensive outlook.

Awareness Regarding Various Cutting-edge Domains

Education significantly influences the employment opportunities for youth in the
labour market (Muller, 2005) and specialized career opportunities require specialized level
of education. With the advancement of science, communication technologies, modern ways
of living and globalization, the education system also need to be reformed. We need an
education ecosystem system that inclusively integrates components relating to character,
citizenship, social responsibility and civic sense etc. (Althof & Berkowitz, 2006). It should
also be updated with the new and emerging trends of internet safety, consumerism, financial
education, etc.

Youth with basic competencies in two critical components will be the ones much
sought after in days of innovation. Apart from their depth of knowledge in chosen disciplines
and breadth across other disciplines, they have to be good in hardware and software. Our
youth have to be good at hardware based skill sets and competencies and that is what we

Remodeling Education for Positive Youth
Development in India: Contribution towards

National Youth Policy
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Vice Chancellor, JK Lakshmipat University, Jaipur
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A Study on Factors Influencing Consumer
Buying Motive at Organized Retail Stores

in Jaipur City

Punam Mishra*

ABSTRACT:Indian retail industry has undergone a significant
and fast change in the last two decades due to the growth of
the young population of India. This change will enhance
profitability and sustainability, only if retailers would
understand the consumer buying motives over the attributes
of retail stores.This study,was thus, taken up to understand
the consumer orientation to organized retail industry, and
therefore try to identify a pattern or relationship between
customer demographics and retail buying. The study was
conductedin Jaipur city.Consumerbuyingmotivewas analysed,
through primary data, collection from selected 5 organized
retail stores of Jaipur. Retails stores were Reliance Fresh,
National Handloom, Big Bazaar, Vishal Mega Mart and Easy
Day. Factor analysis and One-way ANOVA were used to
identify influential factors. This study provides base for further
research and help in deriving the turn that the organized
retail industry might take in the coming years.

Keywords: Retail Industry, Organized retail stores, Consumer
buying motive, Factor analysis.

Introduction
The supply of consumer products starts with the·

producer and ends at the definitive consumer. Retailer
links the producer and the definitive consumer for
consumption through the process of retailing. Retailing is

* Assistant Professor,Institute: JK Lakshmipat University, Jaipur
Email id: punammishra@jklu.edu.in,punammishra pm@Yahoo.in
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defined as a conclusive set of activities or steps used to se
products and services to consumers for their personal (
family use. It is the responsibility of manufacturer t
manufacture products according to changing customer need,
but the responsibility for supplying adequate products i
match with customer need vest on the shoulder of th
retailer. Therefore retailers play the role of the backbon
for the entire distribution channel of the country, and ar
referred as the middle person between consumer an
industry.

Indian retail market has a great potential to grov
Research states that individual retail market will reach t
US $ 865 billion from the current estimate of US $ 49
billion by 2023. Indian retail industry is contributing 20~
to the country's Gross Domestic Product (GDP) and aroun
8% to the employment. Indian retail industry mainl
comprises of food & grocery, apparel, mobile & telecorr
food service, jewellery, consumer electronics and pharmacy
The retail concept is experiencing exponential growth du
to increased urbanization and consumerism in Tier-II ani
Tier -III cities along with major cities and metros.

According to A.T. Kearney's Global Retail Developmen
Index (GRDl), Indian retail industry is ranked 14th in th
world. The report highlights that 14-15% per year growtl
is expected in the Indian retail sector by 201b. In the yea
2012, Government ofIndia had increased the Foreign Direc
Investment limit to 100% in multi-brand retailing. Tha
will attract more global players in the market. Growin,
markets, favourable government policies and emergin,
technologies will give a way to Indian retail industry toward
the path of growth and lead it to the next boom industry

Unorganized retail market, with 92% share, i
dominating Indian retail sector and is consisting of th.
local kirana shops, owner-manned general stores, chemist
footwear shops, apparel shops, pan &beedi shops, pavemen
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Today's Indian children have more autonomy and vocal
power for their purchase decision as compare to their
antecedents (Gupta & Verma, 2000). They try to convince
their parents through nagging, pestering, or beleaguering for
the products/ brands their parents would not buy usually or
can not afford. This persuasion strategy is known as pester
power. It is somehow difficult for the parents to deny the
choice or unnecessary wants of their children all the time
because of many social and emotional factors, that's why use
of pester power is increasing on a large scale as a consumer
strategy by Indian kids in the present cultural shift scenario.
The use and type of pester power tactics are differ with
respect to the degree of buyer involvement and the degree of
differences among brands along with the demographic
characteristics of the children.

ISBN: 978-93-84935-18-4

A Study on Impact of Pester Power
on Family Buying Behaviour

Punam Mishra

Institute of Management, JK Lakshmipat University, Jaipur
punammishra@jklu.edu.in, punammishra--pm@yahoo.in

Abstract: The present nuclear family structure, increase in
number of working women, and changing consumption pattern in
India have given more leverage to the Indian kids to act as
customer as well as consumer. This has enhanced the role of
Indian children in family buying behavior. Today's Indian
children have more autonomy and vocal power for their purchase
decision as compare to their antecedents (Gupta & Verma, 2000).
They try to convince their parents through nagging, pestering, or
beleaguering for the products/ brands their parents would not buy
usually or can not afford. This persuasion strategy is known as
pester power. Major objective of the study is to understand various
tactics children are using to pursue their parents for buying a
product, of their own choice, and how these factors have an
impact on family buying decision. The study is also taken up to
identify a pattern or relationship between children demographics
and pester power tactics. This study was conducted on 250
respondents with the help of a structured questionnaire. High use
of persuasion tactics was found by the respondents. Result of
multiple regression analysis reveals that kids pester power tactics
have a positive significant impact on family buying decision. The
results of one-way ANOVA indicate that there is a significant
difference in using persuasion tactics between the various age
group ranging from age 6 years to 14 years, and there is a
significant difference in using persuasion tactics among the male
and female child. This study shall provide base for further
research and help in deriving the turn that the pester power as a
marketing strategy might take in the coming years.

Keywords: Children, pester power, family buying behavior,
marketing strategy

1. INTRODUCTION

Recent family structure, duel income concept, shift in
consumption pattern, and high tech communication media
have changed the role of Indian children from mere
consumer to high influencer in the family buying decision ..
Despite the lack of disposable income consumerism is
increasing in today's kids and they are more brand- aware
because they are more techno-savvy and have more exposure
to TV commercials and internet promotion. With their
increase exposure to promotion media, they are not only
playing major role as a buyer of the product of their own
consumption, like candy, chocolates, toys, games or books,
but also as a major influencer for the products they do not
directly consumer like mobiles, laptops, cars etc. (McNeal
1992).

Marketers are aware that kids are using pester power as an
influencing. purchase factor and have realized important
place of present day children in a consumption-driven
economy. They have understood that kids are not only
creating primary and influencing market but also future
market. Marketers are offering a variety of product
categories especially for kids in the field of nutrition, health
and hygiene, child care, toys, games, entertainment, and
many' more. Some industries like banking and finance,
automobile, and truism are treating them as potential
consumers. Marketers try to influence the choice of kids with
marketing strategies like attractive packaging, freebees and
gifts, toys and cartoon characteristics endorsement with cards
etc. which also increase the pester power appeal.

As kid's demographics change, their taste and preference
also change and the way they respond and behave for
marketing practices also change along with the change in
pester power tactics, therefore there is a strong need to
understand the future consumers. Although many research on
pester power have been conducted across the globe,
especially in US, but little academic research on pester power
and purchase behaviour has been carried out in Asian region,
especially in India. This paper is an attempt to understand the
pattern or relationship between children demographics and
pester power tactics and to identify the preference of Indian
kids about the influential factor affecting the choice of
product! service that they want.
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Work Procrastination: A Causative 

Analysis in Organization 
Richa Mishra", Sonia Munjal 

Institute of Management, JK Lakshmipat Universiry, Jaipur 
TAPMI SChool of Business, Manipal University, Jaipur 

organization development through excellence is becoming 

the goal of all Organizations, whether in the public or in the 
Abstract: In this increasingly hectic and competitive climate, 
employees are expected to manage the resources available to them 

to perform their work. However, many are wasting the most 

precious and scarce resource at their disposal, time, by 
procrastinating on tasks and thereby costing themselves and their 
organizations As timely performance is a requirement of most 
jobs, procrastination is particularly problematic in the workplace. 
Evidence suggests that procrastination and poor performance go 
hand-in-hand, as procrastinators miss more deadlines than non- 

procrastinators (Van Eerde, 2003 a) and make more errors and 
work at a slower speed than non-procrastinators when performing 
timed tasks (Ferrari, 2001). 

private sector. 

Effective utilization of Human Resources is one of the most 

important factors for the efficient and profitable functioning 

of an organization. It has special significance in the 
management of public sector enterprises. Both public and 

private sector employs a large workforce in different 

disciplines and the successful operations of these enterprises 

very much depend on the skills and capabilities of the 
workforce. Human Resource is one of the most complex and 

challenging fields of management, as it deals with the people 

dimension in business managenment. The biggest challenge 
now being faced by the organizations is HR as it plays a 

strategic role in the growth of an organization and thereby 

maximizing returns on investment. 

This research is hence an effort to add a little in the sparse 
knowledge base. I is an effort to throw light on the relationship of 
levenson's muli dimensions of locus of control and also an effort 
to identify if t is one of the cause and of employees 
procrastination which have not been explored earlier. The study 
also explores the effect and relationship of multidimensional locus 
of control and various levels of stress on procrastination. The 
resuls of the research have ascertained that there is significant 

impact of LOC dimensions on the procrastinating behavior of the 
employees. One of the major findings to emerge from the current 
research that managers with powerful others as their LOC 
dimensions were least procrastinating, contradicts the previous 
research results that external procrastinate more than internals. 

In this era, where probably even nano second counts, 
procrastination can make one nonexistent. The fact is that 
human resource is more vital than plant and machinery as 

they are the ones who control and operate plant and 

machinery, hence efficiency and productivity of organization 
largely depend on sound and committed workforce. 

A study indicates that at least 95% of us procrastinate at least 
occasionally and 15-20% of us do it consistently and 

problematically. Unfortunately, very little is understood 
about why we put off doing until later we think we should 
actually be doing right now. People who procrastinate tend to 

underperform. 

Keywords: Multidimensional Locus of Contral, workplace 

procrastination, employee behavior, manufacturing industry. 

1. INTRODUCTION 

Over a period of time, Organizations have been assuming 
dynamic forms to meet the challenges of global 
developments. The main drive, in many a case, has been to 
expand and grow with speed through joint ventures, mergers, 
acquisitions, etc. These have resulted due to paradigm shifts 
in government policies, competitive and growth strategies of 
Organizations, economic liberalization, newer technological 
developments, increasing market shares, unpredictable price 
structures, changing market conditions, etc. Through the 
process of responding to these, organizations have acquired 
varied organizational experiences and the thrust has been to 

becoming big in the shortest possible time, becoming a 
global player, and achieving the highest levels of self-esteem. 
Organizations, therefore, have no choice but to become more 
dynamic, more competitive and high performing. Continuous 

2. LITERATURE REVIEW 

Rotter (1954) suggested that personality is a learned 
behavior, as compared to Jungian philosophy that considers 
personality a heritable characteristic. Change in locus of 
control orientation is therefore expected. One aspect of an 
individual's personality is the equilibrium between the 
individual's drives for autonomy, control, and social 
acceptance. This equilibrium contributes to the individual's 
locus of control orientation. 

Social learning theory suggests that locus of control 
orientation can change as a result of changes in 
reinforcement, the value of the reinforcement, or the situation 
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